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Executive Summary
The Women in AV (WAVE) is an international, non-profit women’s advocacy
organization focused on promoting the advancement of underrepresented
females within the audiovisual industry. Founded in June 2011, WAVE was
created to provide women in technology fields a platform to come together in
support of each other’s professional and personal development, recognize
female’s achievements and influential contributions to the AV Industry, as well
as, create a community of like-minded women and men who share the values of
promoting gender diversity and equality in technology industries.
TheKariMartinez.com is an online resource where Kari Martinez uses her
communication skills and experience in live sound to create a community
where girls can get encouragement, information, relate, and be empowered
using diverse tools of research, blogs, lifestyle options, and more. With a BA in
Communications from CSULA, Martinez has utilized her education and training
in analysis, statistics, and behavioral science to produce research and projects
focused on identifying and advancing women and young girls in technology.
In demonstration of their commitment to gender equality, diversity, and
inclusion, the Women in AV + Kari Martinez partnered to design and administer
the AV Industry’s first research project to capture and identify the overall female
representation with the intention of uncovering meaningful data to baseline
where the industry stands on gender equality and provide targeted
recommendations for professional development and inclusion programs
addressing unique barriers women face pursuing careers in technology.
The survey, the 2020 Women + Girls in AV, administered between FebruaryMarch 2020, gathered data in 4 key areas; 1) Human Demographics, 2) Industry
Statistics, 3) Passions and Preferences, and 4) Women’s Advancement. The
demographic information focused on areas such as race/ethnicity, primary
location, seniority levels, and length of career. The industry statistics included
which market sectors women employ, current positions, and what females do in
the AV Industry. The survey also asked participants to share their experiences in
key diversity and inclusion matters; including whether they feel welcomed,
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have mentors, and what areas they would like more professional growth
opportunities.
This report includes the results of 506 completed survey findings from
females broadly working across all sectors of the audiovisual industry
worldwide. Key findings about professional women in the AV Industry
include the following:

•

Females in the AV Industry are not racially or ethnically diverse with 80
percent identifying as White/Caucasian.

•

Almost half of all females have no mentor followed by 28 percent who count
men-only as their career advisors.

•

52 percent of females completing this survey have families while an
additional 26 percent are responsible for pets-only, totaling 78 percent
of all women in the AV industry having at least one dependent.

•

Females say they “Fell Into It” the industry as their career start at a rate of
67 percent.

•

Leadership, Career Advancement, and Technical Training are the top
3 areas females want more future growth opportunities made
available.

The primary purpose of this research is to present findings from the survey
in ways that support professional women and the AV Industry’s reflection,
learning, and development of strategies to increase female participation in
the industry. The authors have intentionally included limited, if any,
commentary on charts and tables to allow readers to interpret the data in
ways most informative and important to their individual needs. We hope
this report inspires daring conversations and fresh insights that produce
increased levels of understanding and respect for professional females in
technology resulting in pioneering initiatives and focused efforts aimed
towards attracting more women to pursue careers in the AV Industry.
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The survey results presented in this document will be used by the AV
Industry to 1) benchmark the current representation of females working in
the industry, 2) make informed decisions about new strategies to improve
career development of women, and 3) identify key areas where
recruitment efforts of new and young females can be used to increase the
number of women represented in the AV Industry.

Background
Female representation in the overall workforce encountered a significant shift
with 3rd-wave feminism in the late 1960-early 70’s where historic events, such as,
the 1965 Equal Pay Rights Act, the 1970 Women’s Strike, and the 1972 US
Senate passage of the Equal Rights Amendment propelled gender equality into
new territories giving women legally binding and legislatively mandated rights
to workplace equality.
For the first time in history, a woman’s place was no longer identified as being
only in the home. Over the last 50 years, women have increased their
participation in the universal workforce to now represent over 50 percent of
college graduates, 47 percent of the overall labor force, and the pay disparity
gap has closed from $.50 to $.80 for every dollar a man makes.
While women have made tremendous strides in women’s equality, generally
speaking, STEM industries continue to lag behind in attracting more female
participation. According to Catalyst 2019 Women in STEM Report, females still
represent 36 percent of all science, technology, engineering, and mathematics
fields worldwide, with less than 20 percent holding technical engineering and
science roles1.
The audiovisual industry is no different than other STEM technology sectors in
historically struggling to recruit and retain females in this communications
technology field. Collective antidotal stories from current veteran females
consistently reflect early experiences in the 80’s and 90’s of being the sole
1 See Appendix: Women in Science, Technology, Engineering, and Mathematics (STEM)
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woman present at industry tradeshows and conferences regularly attracting
10,000-plus male peers.
As recently as 2018, Integrated Systems Europe (ISE) saw only 11 percent of
females contribute to a record-breaking show attendance of 80,000
professionals2. More pointedly, the AV Industry is one of the last tech sectors to
have never performed a study focused on female representation or diversity in
the industry, despite financially investing in and publishing frequent research
and reports on a variety of industry topics.
The Women in AV (WAVE) organization was founded in June 2011 to create a
women’s advocacy group focused on supporting, recognizing, and advancing
underrepresented females in the audiovisual industry. WAVE was formed by a
group of like-minded women who shared a passion for meeting other female
professionals in the industry and collaborating on meaningful work to lift each
other and all women to greater success in reaching beyond their wildest
personal and professional dreams.
At the time, the common and accepted practice following each tradeshow was
for male attendees to create slide decks freely shared online displaying the
“Best of Boothbabes”, i.e. scantily-clad women in sexually provocative attire
hired by AV companies to attract potential client and business traffic to their
stands.
The AV Industry’s evolved significantly the last decade because of the
tenacious, fearless work of females in the industry, advocacy groups like
Women in AV, companies invested in diversity and gender equality, as well as,
many male allies who advocate for uplifting women while shutting down sexism
every time it appears.
However, more work needs to done. As recently as ISE 2020 in February, a
display wall-mounting manufacturer spent the financial and intellectual capital
to design and incorporate a motorized, robotic pole-dancer in their exhibitor
booth. Policy-making and stewardship from the event organizers would
eliminate this particularly degrading and demeaning practice to professional

2 See Appendix: Facts & Figures. Integrated Systems Europe 2018
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women, however, the position of executive management is they would not
instruct an exhibitor to change their booth and encouraged women already
uncomfortable and unsafe to engage in dialogue with the very businesses who
believe it’s appropriate to sexually objectify them in the first place3.
The 2020 Women + Girls in AV Study intends to take another step forward in
the drive for women’s equality in technology. Its co-creators are two
professional females with vastly unique backgrounds and work experiences that
share a common passion for knowledge that can be utilized for helping others
succeed. Kari is new to the industry and doesn’t currently affiliate with any
organization. Jennifer and Kari do not have similar opinions, insights, or
positions on all subjects regarding the industry.
The authors hope this data report will provide women in AV inspiration to know
they are not alone in an industry where you are still often the only female in any
work situation facing hurdles to be taken seriously and treated equally. For the
AV Industry, this study offers solid facts of women in AV and where they want to
grow to spark dialogue on how we can all come together to improve women’s
experiences and success in our industry leading to more females joining us.

Methodology
The survey authors created four categories to organize the 17 questions asked:
human demographics, industry statistics, preference and passions, and women’s
advancement. Full list of questions asked can be viewed in the appendix.
The Women + Girls in AV survey was active from February 10, 2020 through
March 13, 2020. It was distributed primarily by social media platforms Twitter,
Facebook, LinkedIn, Instagram, email distribution lists, and word-of-mouth.
Qualtrics was used to collect and analyze all the data from participants. Excel
was later used to create visuals and most graphs to represent data. 506
complete responses were collected and analyzed.
All women or girls working in the AV industry were welcomed and encouraged
to participate in the online survey; there was no discrimination. We asked for
support distributing the survey to members from our sister organizations
SoundGirls, WAM, AVIXA’s Women’s Council, Women in Tech, and others.
3

See Appendix. This Pole-Dancing Robot at ISE 2020 is Rubbing Some Attendees the Wrong
Way.
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Results
In this section we present the results to the seventeen research questions,
beginning by answering the human demographic questions such as age range,
location, and ethnicity. We then examine the industry demographics related to
what types of occupations women hold in the AV Industry and their reasoning
for choosing this particular career path. In the final section, we detail gender
equality responses to women’s perception of the industry and what career
opportunities they’d like to see offered more in the future.
Due to rounding, numbers presented in this section may not add up precisely to
the totals provided and percentages may not precisely round up to 100.
Section 5.1 Human Demographics includes information for all
respondents that provided the following: 1) Race/Ethnicity 2) Age,
3) Family, 4) Location, 5) Years in AV, and 6) Seniority.

Figure 1. Females in the AV Industry are predominantly
White/Caucasian.

Females working in AV are not a racially, diverse workforce as 403 of 506
respondents or 80 percent identify as White/Caucasian. Minorities are
significantly underrepresented in every race/ethnicity with all accounting for
8

only 103 respondents or 20 percent, collectively. The second highest
race/ethnicity category is Hispanic/Latina accounting for 32 respondents or 6
percent. 19 respondents or 4 percent are Asian/Pacific Islander or “Prefer Not
To Answer”. 17 respondents or 3 percent are Mixed Race, 9 respondents or 2
percent are Black/African American, 5 respondents or 1 percent are Middle
Eastern/Arabic, and 2 respondents or .4 percent are Native
American/Indigenous.
Category
White/Caucasian
Hispanic/Latina
Asian/Pacific Islander
Prefer Not To Answer
Mixed Race
Black/African
Middle Eastern/Arabic
Native American/Indigenous

Total
403
32
19
19
17
9
5
2

Figure 2. Only 11 percent of females working in AV are of

college-age or younger.

Women working in AV are, on average, equally represented in age ranges 2546 plus at approximately 30 percent. Females aged 46-plus are the largest
group of women at 156 respondents or 31 percent. 147 respondents or 29
percent are ages 26-35 and 146 respondents or 29 percent are ages 36-45. The
smallest group of women represented in AV is college-age and younger of 1825 at 57 respondents or 11 percent.
9

Category
46 plus
26-35
36-45
18-25

Total
156
147
146
57

Figure 3. Half of all females working in AV have families.

256 respondents or 52 percent of women working in AV state they have families
to care for while an additional 131 respondents or 26 percent have, at least,
pets they are responsible for beyond their professional jobs. 110 respondents
or 22 percent have no family obligations or dependents.
Category
Yes
Yes/Pets Only
No

Total
265
131
110
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Figure 4. 92 percent of females working in AV reside in the
United States or Europe.

331 respondents identify the United States as their primary location and 140
respondents are located in Europe. Collectively, this represents 92 percent of
women working in AV worldwide. 0 respondents taking the survey are located in
Africa, Antarctica, and several Latin American regions, including Mexico, Central
America, and South America. Optimistically, 5 respondents or 1 percent indicate
her home location in the Middle East.
Category
Europe
USA-West
USA- South
USA-Northeast
USA-Midwest
USA-Mid-Atlantic
Canada
Oceania (New Zealand, Australia, etc.)
Middle East
Asia
Africa
Antarctica
Central America
Mexico
South America

Total
140
100
76
75
63
17
17
9
5
4
0
0
0
0
0
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Figure 5. Half of all females have been working in AV 10 years
or less.

The largest group of women has been in AV between 0-4 years at 30 percent or
147 respondents. Women in the industry 5-9 years represent 22 percent, 10-14
years represent 16 percent, 15-20 years represents 14 percent, 21-25 years
represents 9 percent, and 8 percent or 45 women have been in AV longer than
26 years. Women have been choosing the AV Industry as a career increasingly
year after year the last two decades by nearly twice as much.
Category
0-4 years
5-9 years
10-14 years
16-20 years
21-25 years
26 plus years

Total
147
113
83
71
47
45
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Figure 6. Almost 60 percent of females hold a supervisory or
management position.

The largest category for female seniority is Staff at 36 percent or 182
respondents. 29 percent of women in AV are Managers, 16 percent are
Executive Management, 6 percent are Supervisors, 6.6 percent are
CEO’s/President’s of their companies, 6 percent are Freelance workers, and .4
percent or 2 females are Interns. 60 percent of all women working in AV are in
management, at least, of Supervisor-level position.
Category
Staff
Manager
Executive Management
Supervisor
CEO/President
Freelance
Intern

Total
182
146
84
30
33
29
2

Section 5.2 Industry Statistics includes information for all
respondents that provided the following: 1) What Do You Do, 2)
Current Position, 3) Company Market Sector, and 4) Do You Have a
Second Job.
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Figure 7. Women primarily work in Commercial/Pro AV with
Audio, Video, and Control Systems Technologies.

*Respondent were asked to check all that apply (Total display mentions n~1,478).

312 women mention the Commercial/Pro AV sector of what they do in AV over
the Consumer Electronics and CEPro sectors at 25 mentions and 65 mentions,
respectively. The three major AV technologies received the highest mentions of
what women do in AV with Audio (311), Video (293), and Control Systems (213).
Live Events was mentioned 156 times and Lighting was mentioned 103 times as
the technology women work with in AV.
Category
Commercial/ProAV
Audio
Video
Control Systems
Live Events
Lights
Consumer Electronics
CEPro

Total
312
311
293
213
156
103
65
25

14

Figure 8. 58 percent of females hold non-technical positions.

Saleswomen are the highest individual occupation of respondents at 25 percent
or 127 women working in AV. Other non-technical roles are the other top 2
categories with 19 percent in PR/Marketing and 13 percent of women are
Project Managers. Both engineer and technician roles are on average 12.5
percent of females or 64 and 63 respondents, respectively. Customer Service
represents 5 percent or 27 respondents and 4 percent or 23 respondents
identify in the End-User/Owner category. Categories of Finance, Human
Resources, News Publication, Product Development, Systems Administrator all
have under 2 percent of women filling those positions and less than 1 percent
or 5 females are currently unemployed.
Category
Sales
PR/Marketing
Project Manager
Engineering
Technician
Customer Service
Owner/End-User
Finance
Human Resources
News Publication
Systems Administrator
Unemployed
Product Development

Total
127
99
67
64
63
27
23
8
8
7
5
5
3
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Figure 9. Manufacturers employ the highest number of women
working in AV.

Manufacturers employ the most females in the AV Industry at 106 respondents
or 21 percent. The second largest category of employers of females is Systems
Integrators at 96 respondents or 19 percent. 51 respondents or 10 percent
work in Live Events, 41 respondents or 8 percent work in Higher-Ed, and 31
respondents or 6 percent work in Design/Consulting. Reseller/Distributors,
Media/Press, House of Worship, Owner/End-User, and Government employ less
than 30 females in the AV Industry. No females in AV work for the Military.
116 respondents chose Other and almost 100 respondents wrote their name as
the answer, indicating a flaw in the question.
Category
Manufacturer
Other
Systems Integrator
Live Events
Higher-Ed
Design/Consulting
Reseller/Distributor
House of Worship
Government
Owner/End-User
Military

Total
116
106
96
51
41
31
29
9
6
6
0
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420 respondents or 83 percent of women working in AV only hold one job. 86
respondents or 17 percent have to have a second job to work in the AV
Industry. Female technicians are the highest category of women who need a
second job at 24 respondents or 38 percent out of 63 total female technicians.
Category
No
Yes

Total
420
86

Section 5.3 Passions and Preferences includes information for all
respondents that provided the following: 1) Social Media Usage, 2)
Tech v Art, 3) Why AV, and 4) How Did you Get Into AV.

Figure 11. Females working in AV are almost equally split
between using social media Daily versus Rarely/Never.

Generally speaking, females working in AV are split evenly when it comes to
Social Media use professionally. 187 respondents or 37 percent use social
media Daily while 120 respondents or 24 percent use it Rarely. 95 respondents
or 19 percent use it Weekly, 63 respondents or 12 percent use it Monthly, and
41 respondents or 8 percent Never use social media professionally.
17

Category
Daily
Rarely
Weekly
Monthly
Never

Total
187
120
95
63
41

Figure 12. Females prefer the Technology to the Creative Art
of the AV Industry.

Category
The Technology
The Creative Art

Total
296
210

When asked if they like the technology or the creative art side of AV more, 58
percent of women prefer the technology over 42 percent of women who prefer
the artistic, creative side of the industry.
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Figure 13. Most females work in AV for both Passion and to
Pay The Bills.

339 respondents or 67 percent of females work in AV for both the Passion and
to Pay The Bills. 100 respondents or 20 percent are in the industry solely to Pay
The Bills while 67 respondents or 13 percent count Passion are their main
motivation for pursuing a career in the AV Industry.

Category
Both
Pay The Bills
Passion

Total
339
100
67

Figure 14. Nearly two-thirds of females fell into working in the
AV Industry.
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337 respondents or 67 percent of women state they Fell Into It as to how they
started their career in the AV Industry. 76 respondents or 15 percent of women
received Education/Training as their transition into a professional career, 40
respondents and 30 respondents credit Family/Friends and the smallest group
of 23 respondents or 5 percent were Referred to a career in the AV Industry.
Category
Fell Into It
Education/Training
Family
Friend
Referred

Total
337
76
40
30
23

Section 5.4 Women’s Advancement includes information for all
respondents that provided the following: 1) How Does AV Value
Women, 2) Do You Have Mentors, and 3) What Opportunities
Would You Like For Women.

Figure 15. Half of females feel the AV Industry Could Be
Better at valuing women’s representation and diversity.

265 respondents or 52 percent stated Could Be Better as their perception of
how the AV Industry values women’s participation and advancing diverse,
inclusive workplace environments. 147 respondents or 29 percent feel women
are Undervalued, 79 respondents or 16 percent believe women are Important,
11 or 2 percent find the AV industry to be Unwelcome for women, and 4 or .8
percent perceive women’s representation as It’s a Priority in AV.
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Category
Could Be Better
Undervalued
Important
Unwelcome
It’s A Priority

Total
265
147
79
11
4

Figure 16. Almost half of females do not have a Mentor and
those who do count Men-only as their Advisors.

223 respondents or 44 percent of women do not have a mentor in their
professional careers. 144 respondents or 28 percent count Male-only as their
mentors, 89 respondents or 18 percent have both Male and Female mentors,
and 50 respondents or 10 percent have Female-only mentors.
Category
Nope
Yes/Male Only
Yes/Both Sexes
Yes/Female Only

Total
223
144
89
50
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Figure 17. Women want to see more growth opportunities in
Leadership, Technical Training, and Career Advancement.

*Respondents were asked to check all that apply (Total display mentions n~2769)

Leadership was women’s most desired growth opportunity with a total of 421
mentions. Next, Career Advancement received 384 mentions and Technical
Training was relatively close behind with 356 mentions. Mentoring is the fourth
largest category receiving 325 mentions followed next by Work/Life Balance
with 315 mentions. Networking, Women’s Equality, Diversity, and Industry
News all received less than 300 mentions as areas where women desire
professional growth opportunities.

Category
Leadership
Career Advancement
Technical Training
Mentoring
Work/Life Balance
Networking
Women’s Equality
Diversity
Industry News

Total
421
384
356
325
315
277
263
229
199
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Limitations and Considerations
Below are known limitations of the survey, process, and analysis that should be
taken into consideration when reviewing the findings and results of the report.
•

•

•

•

Participation in the survey was voluntary and it is known there are more
than 506 females working in the AV Industry. Therefore, the results do
not incorporate the totality of females who could have contributed to the
accuracy of the results.
The research does not have any financial support or funding to increase
outreach or resources associated with improving the outcomes of the
results.
The methodology relied on informal means to reach participants,
including word of mouth, social media, email distribution, and support
from the AV community-at-large.
Question 9, What is your company’s market sector, did not produce the
intended outcome as 116 respondents selected Other as their preferred
choice. The word “business” sector would have more accurately
reflected the query’s intent. Nearly 100 participants wrote their individual
name as a response and it is unknown to the authors what prompted so
many to all have the same misinterpretation of the question’s intent.

Conclusions
Females working in the audiovisual industry are overwhelmingly
White/Caucasian women living in the United States and Europe working in nontechnical roles. While the number of women in the industry has continually
increased over the last 20 years, young females ages 18-25 are still
disproportionately underrepresented at only 11 percent. The AV Industry needs
to focus efforts on recruiting both young college-aged women and minorities.
In an industry focused on technology, few women are actually building and
using the AV equipment and systems in their professional careers. This is not,
however, for a lack of ambition as Technical Training is the 3rd highest ranked
professional growth opportunity women want to see made available in the
future. Further investigation is needed into what is creating the disconnect and
how to close the void between a majority of women holding non-technical
positions yet desiring more experience with technology itself.
23

Females working in AV primarily want new, career development opportunities
specific to their personal, individual growth as 5 categories all received over 300
mentions (Leadership, Career Advancement, Technical Training, Mentoring,
Work/Life Balance) while information related to broader, general areas
impacting group and industry-related topics are less desired (Networking,
Women’s Equality, Diversity, and Industry News).
A significant problem uncovered by the research is almost half of women
working in AV indicate they currently have no mentor and those who do count
men as the largest group of role models and advisors. One reason for this may
be the lack of women generally speaking working in the industry. However,
nearly 60 percent of females working in AV are in a leadership or management
role who can offer mentoring opportunities to the 40 percent of women who
hold staff-level positions.
Programs such as the Women in AV UK Mentoring Programme offer females
structured mentoring relationships with both women and men. Expanding this
program to other regions, as well as, offering virtual mentoring will increase the
reach and ability for females to connect with other women whom they have a
unique sisterhood and similar work experience to share.
52 percent of women feel the industry Could Do Better valuing female
representation. It’s encouraging only 11 females perceive AV as unwelcoming,
and, overall women lean towards feeling accepted and recognized.
While 506 women participated from around the world, there are unquestionably
more professional females in the AV Industry who did not participate in the
2020 Women + Girls in AV Study. Therefore, it is incumbent on the leadership
of the industry and women’s advocacy groups to provide opportunities for
women to come together in a central location that reaches beyond
geographical limitations.
Women in AV will address this very barrier launching the W AVE Society , a
secure, online, women’s professional resource center. This virtual community
will provide females in technology a dedicated platform for real-time peer-topeer networking, safe and non-judgmental chat forums, training and career
development resources, and collaboration with female colleagues worldwide.
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Key Recommendations
5 key areas of emphasis to increase participation of females in AV, include;
•
•
•
•
•

Focus on Racial/Ethnic Diversity in Female Workforce
Create K-12/College Public Outreach Campaign
Develop Formal Male Ambassador and Virtual Mentoring Program
Utilize 2020 Women + Girls in AV Study in Recruitment of Females
Design Professional Development Curriculum Targeted to Women’s
Needs

Build strategic partnerships with organizations performing similar work that
aligns with the mission of improving female representation in AV.
Increase Female Racial/Ethnic Diversity
Develop special outreach programs and paid apprenticeships with minority and
at-risk communities that address individual women’s socio-economic needs.
Collectively, minority females’ represent 20 percent of women working in the
AV industry. Over the last several years, many of these regions and countries
not represented have been involved in political, economic, and civil disruptions
causing disproportionate injury and loss of economic stability for women.
Zero respondents participated from Mexico, Central, and Latin America, all
areas with significant political, economic, and human rights challenges and
unrest the last several years. As recent as March 9th 2020, tens of thousands of
Mexico’s women took part in a nationwide strike to protest the rise of
“femicide“ or gender-based violence against females in this country.
However, Hispanic/Latina women are the second largest race/ethnic group in
AV demonstrating females are not participating from their country of origin. A
positive and hopeful development comes from 5 women from the Middle East
participating in the survey. This world region has in recent years begun seeing
significant advancements in women’s equality rights on a world-stage that has
led to more females entering the workforce. It is clear when women have access
to technology as a career they will seize the opportunity to educate and
empower themselves and others.
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•

•

•

Career programs that support the training and education of minorities
while also offering supplement economic independence, such as
apprenticeships, will be critical to improving and maintaining higher
levels of minority female participation.
Recognize the success of women in historically autocratic and patriarchal
countries to establish female role models, hope, and courage for other
women and young girls to see a future and dreams are possible beyond
barriers they currently face.
Create an ambassador program with current minority females in AV to
collaborate, support, and investigate opportunities to perform outreach
to more women and young girls internationally.

Any successful recruitment and retention program has to be sensitive to and
aligned with local cultural, socio-economical, political, and women’s equality
movements particular to each geographic region to succeed.
Create Public Outreach Campaign to Connect with Collegiate/K-12
Female Students
While only 11 percent or 57 respondents are females aged 18-25, there is
reason to be optimistic women, generally speaking, are pursuing AV as a career
at a higher rate over the last decade. 51 percent of women have been in the
industry 10 years or less compared to 8 percent who’ve been in AV 26+ plus
years.
This trend clearly shows women have been embracing AV as a career path at
higher rates increasing over the last decades.
However, 67 percent of women indicate they “Fell Into It” as their career start
in AV. This demonstrates current college recruitment programs and efforts are
not producing the intended outcomes. There currently is no formal outreach
program for educating and recruiting women and young girls into AV.
•

•

Appoint a committee of men and women to develop a standard
curriculum of educational outreach materials and on-demand videos for
all AV professionals to deliver to local schools and universities.
Partner with existing industry groups focused on outreach to college
students to engage women in meet and greets at universities. Expand
scholarship programs for group of female students to participate in
annual tradeshows.
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Develop a Formal Role for Male Mentors and Virtual Mentoring
Program
Nearly 60 percent of women currently in AV have seniority level of supervisor or
higher. Pairing these women with more junior staff members can create a
meaningful connection that supports a mentor-like relationship without the
commitment to a formal program.
These meaningful connections are developed through partnering on milestone
projects, shadowing big presentations, or simply being available to counsel on
career-altering decisions.
•

•
•

Create a formal male mentor program with a committee of women and
men dedicated to advancing women and assisting men with participating
in gender equality efforts.
Launch the 2nd class of WAVE UK Mentoring Programme in the
Summer/Fall 2020.
Launch WAVE Global Virtual Connections Program utilizing the WAVE
Society platform online.

Utilize the Women + Girls in AV Survey To Recruit Females
Generally, women working in the AV Industry feel they are accepted, though,
not even 1 percent believes female representation is a priority. There’s been
significant improvement in the treatment of female technologies, though, more
work needs to be done. It is clear women feel undervalued and eliminating the
continued sexism, unconscious bias while offering more technical training and
leadership opportunities will improve females careers and recruitment in
technology sectors.
•
•
•
•

Create marketing materials and easy to use brochures AV professionals
can distribute to their local communities, schools, and
Produce Women in AV Video Series published online capturing current
women in the industry, accomplishments, and opportunities.
Create an outreach campaign for a week coinciding with school calendar
for the AV Industry to connect with women and young girls
Create a committee of young female professionals to develop strategic
plans and public relations on improving young girl’s participation
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Create Targeted Women’s Advancement Opportunities
Leadership, Career Advancement, and Technical Training are the Top 3 areas
women indicated wanting more growth opportunities to become available.
•

•
•
•
•

Create an Accelerate Your Impact webinar-series for action-based
careers strategy training with volunteer women professionals teaching
business and technical skills.
Develop Women in Technology Corporate Board Readiness Program
Launch, WAVE Society, a dedicated, secure online professional resource
center to provide a virtual platform for women working in AV.
Expand TierPM/WAVE Careers partnership to AV companies worldwide
to post jobs on WAVE resources.
Support TierPM Talent Network Program to include webinars, video
tutorials on tips and tricks for improving women’s job-seeking skills
including resumes, hiring, and interview consulting with career experts.

Connect with Fellow Women in AV at the WAVE Society!!
WAVE Society is an exclusive, customizable online professional resource center for
females working in the AV Industry. WAVE Society is a secure virtual platform offering
members access to real-time peer-to-peer networking, on-demand training and
education, safe and non-judgmental chat forums, current women’s equality and
industry news, a calendar of upcoming events and tradeshows, plus a variety of other
opportunities to help women achieve their biggest career and personal goals.
Similar to how Women in AV began in 2011, the intention of WAVE Society is to become
a safe, secure, online platform where females in the AV Industry can come together and
create our own community to share, connect, network, and learn together about each
other and be seen, be heard about what matters most to women working in technology.

WAVE Society is open to all females working in the AV Industry worldwide.
To Become a WAVE Society Member, visit: https://womeninav.groupsite.com/join
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Appendix
Human Demographics
1. What is your race/ethnicity?
2. What is your age?
3. Where is your primary location?
4. Do you have a family?
5. How many years have you been in AV?
6. What is your seniority?
Industry Demographics
7. What do you do in AV?
8. What is your current position?
9. What is your company’s market sector?
10. Do you have a second job?
11. How much do you use social media professionally?
Passions and Preferences
12. What do you like most about AV?
13. Why are you in AV?
14. How did you get started in AV?
Women’s Advancement
15. How much does the industry value women?
16. Do you have a mentor?
17. What opportunities would you like for women?

##########
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